


As a member, you are welcome to visit the boutique
as often as you choose for a VIP welcome, a glass of
champagne and recommendations for clothes that
suit you to perfection. And if you really are pushed
for time, or would like advice on revamping your
wardrobe, you can ask a member of the Rous Iland
team to advise you in your own home.

Best of all, buying clothes becomes a pleasure -
not a guilty activity that cuts into precious work
time or leads you to snatch valuable hours that

you'd rather spend with your family and friends.

Rous Iland, 45 Clarges Street, London, W1J 7ZEP wwwi{IEIEVL L)
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Palladian and Rous Iland

Today, Rous Iland is flourishing, and part of

its success is down to the way it showcases

its amazing clothes - both to members and to
existing and new suppliers. That's where its
lookbook comes in - it’s a publication that
shows off the best of the clothes and the brand,
and it helps the boutique distinguish itself from
its competitors.

The lookbook has to be printed perfectly, and
we're proud that Rous Iland chooses us to do

it. One look at this season’s edition, with its
crisp white paper, gilded logo, pinpoint-sharp
reproduction and professional finish, shows you
that this is a boutique for modern, professional
women who demand the best - in clothes, in
printing and in every aspect of their lives.



MAKE MONEY - SUPPORT YOUR TEAM
HOW CUFC CHAIRMAN ROBBIE COWLING IS MAKING FOOTBALL PROFITABLE FOR FANS

-
Supporting your

" favourite football
team has never been
cheap, but thanks to
anew scheme being
pioneered at Colchester
your season ticket could
soon pay for itself -
and even make you a
tidy profit.

The idea for the scheme
came to Jobserve founder
and Colchester United
Chairman Robbie Cowling
as he read a book on
economics.

“I'was reading how
voucher schemes can
help you reach more
customers,” he explains,

“and | realised they could
also give fans a way of
getting their money back
while supporting local
businesses.”

So the Colchester United
Voucher Book was born.
Designed and printed

by Palladian Press, and
weighing in at just under
akilo, it's a bargain
hunter’s bible for our

local area — and you can
only get your hands on it
if you're a CUFC season
ticket holder.

-

[} )A SEASON TICKET
- THAT PAYS FOR
ITSELF With multiple
vouchers for 200
businesses, it's easy to
make significant savings
over the course of a year.
Offers include £20 off
your next MOT, 50% off
website hosting, £500 off
handmade kitchens, half
price golf lessons, free
admission to nightclubs
and savings at a huge
range of restaurants,
beauty salons, leisure
attractions and more.

Fans have embraced the
scheme with gusto, and
there’s a lively thread

on the club’s official
message board detailing
the savings they have
made. One contributor
saved £117 on Moss
Bros suits and a slap-up
meal at The Old Siege
House restaurant within
24 hours of getting his
voucher book. Another
gota £149.32 discount
on new tyres from North
Essex Tyres. Many others
are saving money on a
daily or weekly basis.

The beauty of the voucher
book scheme is that

it not only gives fans a
reward for investing in

a season ticket, but it
also promotes the club’s
community involvement

while directing trade to
local firms. “It took six
months to get those 200
companies on board,”
says Robbie, “but the
club now has a good
relationship with many
more businesses —
season ticket holders are
really motivated to use
the vouchers.”

-
COMING TO A
") CLUB NEAR YOU
Now the voucher scheme
has proved to be a hit
at Colchester, Robbie is
busy with plans to extend
it to other clubs - from
the Premiership down.
And thanks to the hard
work put in by former
CUFC players Steve
McGavin and Steve Ball,
plus Robbie’s daughter
Kym, 50 national brands
are now lined up to offer
discounts for a variety
of teams.

Getting the national
brands on-side first

was crucial, as Robbie
explains:“The idea is

to give fans of each

club discounts for 200
companies. Once you've
got 50 national brands
behind you, it's simpler to
get 150 local firms signed
up in each area.The
mixture of the two gives
real value to the season
ticket holder”

Inthe New Year, there are
plans to introduce online
offers that will help fans

save money when they
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head to away matches
hosted by other clubs

in the scheme. “When
you get your voucher
book, you'll also be able
to access the offers
online,” adds Robbie. “So,
if you've got a Colchester
season ticket and we're
playing another team
with voucher books, you’ll
be abletologintoa
dedicated website for the
scheme and download
discount vouchers to use
when you get there.”

Robbie is also keen for
Palladian to print the
voucher books as the
scheme expands. “CUFC
uses Palladian Press
regularly because we
need quality work to
promote what we do.
They did a great job with
the Colchester United
Voucher Book, and I'd

be keen for them to be
involved as the scheme is
rolled out to other clubs.”

In the meantime, it’s

not too late to get your
hands on a CUFC voucher
book. In addition to the
full voucher book that
comes with a season
ticket, you can get a half
voucher book with a half-
season ticket or a quarter
voucher booklet for a
six-game pass.

.
vy
Ticket enquiries:

Call 0845 437 9089 or log
on to www.cu-fc.com.



STANWAY U12 BLUES SNATCH THE TREBLE
AND DOMINATE A NEW LEAGUE PALLADIAN’S
SPONSORSHIP PAYS OFF

They've lifted the league trophy for their age group every season
for the past half decade, but this year the Palladian Press sponsored
Stanway Rovers U12 (Blues) achieved an unprecedented treble:
topping the Colchester & District U12 ‘A’ League, lifting the League’s
Cup and adding the Colchester Open Cup to their trophy cabinet.

The triple win was a well-deserved finale to a season that has
seen the squad score over 200 goals and win 27 out of 29 fixtures,

the team has now moved from the Colchester & District League
and has begun competing against teams across East Anglia in the
prestigious Eastern Junior Alliance.

At the time of writing, the team is topping the Under 13’s division
with seven clear points separating it from its nearest rival. Notable
successes so far include a 6-0 win against Ryan and a 7-0 victory
over Chelmsford City.

TEAM SPIRIT

Blues Manager Ian Gerry is ecstatic about his team’s success. “I'm
delighted. Coach Rory and I work the lads really hard, and they've
earned their success. They're a really special team - the dressing
room atmosphere is like nothing else I've known. I'm very proud
of them.”

“Paul Douglas’s decision that Palladian Press would support us has
been invaluable,” Ian continues. “We’re delighted the company
sponsors our kit, and Paul has attended almost all matches and
been our official photographer. He was even our bus driver on one
occasion - he’s a real asset to the team.”

Paul Douglas is equally pleased by the Blues’ performance. “Our
involvement as the main sponsors of Stanway Rovers U12’s over
the 2009/2010 season has been truly inspiring and enjoyable. The
squad is a real credit to the parents and managers and has shown
what benefit sport is to youngsters in our community. The team’s
determination is really paying off now they’re playing at a more
competitive level - fingers crossed for great successes over the
2010/11 season!”

Keep up with the latest from the team at
www.stanwayroversyfc.co.uk.
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: JOURNEYS IN BEAUTY

i One misty Sunday, after a day spent

taking pictures of stone circles and trees

i on Dartmoor, student and future award-

: winning photographer Rupert Davis had

a daydream. “What if I printed my pictures,
i made them large and sold them...?”

i he thought.

Sixteen years later, at an exhibition of his
: work, he remembered that dream when a
lady asked him about a photograph called
i ‘Mother Beech’, which he had taken the

i previous month - on Dartmoor.

: So he searched for a printer that could
i do justice to his exceptionally detailed
and colourful work, and he found

: Palladian Press.

: THE RESULT WAS JOURNEYS IN BEAUTY, A
: COLLECTION THAT “SHARES THE BEAUTY

: OF EARTH, OF LIFE, OF SITUATIONS,
PEOPLE AND MOMENTS, OF PLACES AND
conceding only one draw and one defeat. Their success means that :
: ON HIGH-QUALITY COATED STOCK, IT'S A

: BOOK THAT INSPIRES, SOOTHES, INTRIGUES
: AND SURPRISES YOU BY ITS VERSATILITY.

DIMENSIONS”. CASE BOUND AND PRINTED

Rupert was delighted with the result. “I was
: impressed by Palladian’s commitment to
producing the highest quality book. They

i gave me genuine customer service, taking

¢ the time to understand what I do and what
I wanted to achieve. I'm very happy with

i the result - and I'm a perfectionist”.

You can order your copy of Journeys in

: Beauty from www.newearthphotography.
: com - and be sure to check the site

for details of Rupert’s exhibitions - in

: December he was exhibiting at the

i Brighton Fishing Quarter Gallery.
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YOUNG ENTREPRENEURS GET KIDS EATING 5 A DAY

If you're a parent, you'll know how much of a struggle it can be to encourage your kids to eat enough
fruit and vegetables. One day they’ll love their greens and the next they're bored with broccoli,
critical of cauliflower and sniffy about their spinach.

It’s a problem that appealed to a group of thirteen young entrepreneurs at Colchester County High
School for Girls. They were determined to find a way of making fruit and veg fun, and to help
youngsters to enjoy their five portions a day.

The result was Vegimat - a fiendishly clever placemat for young diners. Each one can be personalised
g with a child’s name, and each

time they eat a portion of fruit or

vegetables they can add a sticker next

to what they’ve eaten (or another item

if it’s not printed on the mat).

AWARD-WINNING CONCEPT

It’s a brilliant idea because it not only
gives kids a goal to work towards,

but also it gives them a sense of
achievement - it can even inspire fruit
and veg eating competitions between
friends or siblings!

: The Vegimat and stickers, printed by
Palladian, have been a major hit and have propelled the group of young entrepreneurs - who have
dubbed themselves ‘Thirteen’ - from award to award. They were not only announced winners of the
Young Enterprise United Kingdom Company of the Year Award in July 2010, but were named runners
up in the JA-YE European Company of the Year Award as well.

So, if youd like to get your kids switched
on to healthy eating, get hold of your
Vegimat today - priced at only £3 it’s
available locally in outlets such as

the East of England Co-op, or you

can buy online at www.vegimat.co.uk.



A JOINED-UP SERVICE THAT BENEFITS YOU WHY THE
PALLADIAN APPROACH HELPS YOUR MARKETING TO SUCCEED

ost of our clients come to us because
they've heard we're great at one particular
service.

The only drawback is that you might ask
us to do your printing, but not know we have a
graphic design studio. Or you might come to us
for design, but not know we can provide you with
photography and copywriting.

But when you access our full range of services, the
benefits are enormous. Not only do you benefit from
Palladian’s craftsmanship and customer care at every
stage, but because all our services are under one roof
you can make significant savings.

More importantly, everyone involved in your marketing
communicates efficiently with each other. That’s
something that rarely happens when you hire
different designers, copywriters, photographers,
printers and distributors.

There’s one other thing that
makes our approach to your
marketing stand out — we always
ask what you want to achieve.

So if you ask us to design a leaflet,
we'll discuss who you want to
target and create an appropriate
design. Then we'll recommend
ways of getting the leaflet into

the right people’s hands.

¥ We do this because we want to
provide a service that gives you
results. If we didn’t, we'd be

letting you down.
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Palladian leads the way for ...

EXCEPTIONAL PRINTING
EYE-CATCHING GRAPHIC DESIGN
COPYWRITING THAT SELLS
DIRECT MAIL

PERSONALISED MAILINGS
FULFILMENT SERVICES
COST-EFFECTIVE STOCK KEEPING

Our specialist services include ... signage corporate
identity design branded toys, magnets and umbrellas
fine art printing and publishing flags and bunting
vehicle livery banner stands foil blocking spot
varnishing gold embossing folders packaging
bespoke die cutting

And much more!

When you bring our services together, they work
much harder for you. So make your marketing more
efficient and cost-effective in one easy step - call us
on 01206 799065 today.
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Palladian Impressions would like
to thank all the contributors who
made this issue possible. We
would also like to thank Celia
Douglas and Steve Green for their
careful proofreading of the text.

Paul Douglas
Ben Locker www.benlocker.co.uk
Barry Lowenhoff

Harland Payne
www.harlandpaynephoto.com

Paper Co - ‘9 Lives 80 Silk'.

9 Lives 80 is produced with 80%
recovered fibre comprising 10%
packaging waste, 10% best white
waste, 60% de-inked waste fibre
and 20% virgin TCF fibre sourced
from well managed forests.

®
MIX
From responsible

sources
vasscocrg FSC® C021436

Akkurat, Battery Park, Bliss,
Business Penmanship, Cartonnage,
Empire, Filosophia, Helvetica
Neue, King’s Bureau and Malaga.
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